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Segment Concentration by Designated Market Area (DMA)
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These are families with older children located in the suburbs. They have very high levels of incoms and
education and work in executive and managerial, sales, and other whits-collar occupations.

Upper Crust has the highest median and average household income of zll the segments, both of which are
over three times the national average. Upper Crust adults are the most likely of all segments to be berween
the ages of 30 and 59 years old, children are present in 41% of these households (just above average) and
therz are typically two to six people in the household, Owver three-quaniers of Upper Crust households are
maitied couples, ranking them seccnd. This segment is the most likely o live in the suburbs; 76% of these
households are located in suburban areas, primarily around Washington D.C., New York, Chicago, Houston,
and San Francisco. Adults in this segment rank second in the percesntage who have eamned Bachelors
Degrees and Post Graduate Degrees, respectively, and they rank first in the percentage of children enrclled in
private schools. Almost 30% work in white collar jobs, and they rank first in the percentage of people
working in executive and managerial, and sales occupations. They ars over 40% more likely than averags to
own their home and their median property value is over thras times the national average.

- These are the most active households in many financial services including investing in stocks, mutual funds,
and monev market accounis. They are large contributors to PBS and are the most likely to be technolegy

savvy. They like 1o keep informed by reading business magazines and listening 1o ail news radio stations,
and they relax by listening to classical stations.
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Demographic Data

£
AGE (1999) MEAN INDEX RANK
0 to 4 Years 5.86 83 36
S to 9 Years .5.28 86 36

10 to 14 Years ; 8.76 96 29

15 to 17 Years 439 -409 17

18 to 20 Years 3.79 =2 31

21 . Years : 1.42 86 32

22 to 24 Years .73 98 22

25 to 29 Years 6.43 © 91 41

30 to 34 Years 5.11 72 30

35 o 39 Years 512 85 49

40 to 44 Years 8.13 102 19

45 to 49 Years 8.38 135 2

50 to 54 Years 8.91 148 1

55 to 58 Years 6.c6 146 1

60 to 64 Years £.30 133 2

65 to €9 Years 424 116 12

70 to T4 Years : 3.40 101 21

75 e 84 Years 377 B2 37

85 or More Years _ 1,14 &6 39 {

Average Age 38686 108 14 -

Median Age 40.85 112 g
INCOME (1999) MEAN INDEX RANK

3 0 to 15000 248 14 43

$ 15000 to 25,000 2.33 17 48

S 25,000 to 35,000 2.80 22 49

$ 35,000 to 50,000 §.21 32 50

$ 50,000 to 75,000 11.51 59 44

§ 75,000 to 100,000 13.39 138 11

$100,000 to 150,000 21.85 334 2

$150,000 or More 40.32 882 1

Average Income S 169,798 302 1

Median Income - $ 127,959 313 1
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Demographic Data

URBANIZATION (1998) MEAN INDEX RANK
Urban 15.52 47 43
Suburban 75.62 179 1
Rural 8.88 38 25

RACE / ETHNICITY MEAN INDEX RANK
White G2.50 115 8
Biack 2.08 17 50
Native &merican .18 21 50
Asian 4 89 169 12
Pacific Isiancer 0.04 29 44
Other 0.52 13 50
Hispanic 2.64 29 43

EDUCATION MEAN " INDEX RANK
- Scme High School 4.97 20 50
High School Graduate 13.71 48 49
Some College Altendance 17.83 25 3
Associate Degree 5.94 . 96 25
Bachelors Degree 32.23 246 2
Past Graduate Degres 25.33 3N 2

OCCUPATIONS MEAN INDEX RANK
Total White Collar 85.25 148 o2
Tota! 8lue Coltar 13.75 33 45

WORKERS MEAN INDEX RANK
No Workers 6.24 48 a4
1 Waorker 2762 a8 29
2 Workers 49.41 108 17
3 or More Warkers 16.73 125 &

1929 1 - Upper Crust Segment -
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Demographic Data

OWNER / RENTER MEAN INDEX . RANK
Qwner Qccupied 90.62 1414 2
Renter Occupied 9.38 26 49
Median Rent Paid S 711 190 2
PROPERTY VALUE MEAN INDEX RANK
(1999) -
S 0 to 50,000 0.26 Z 50
S 50,000 to 100,000 1.48 5 50
$100.000 to 150,000 6.71 3 48
$150,000 to 200.000 11:53 98 22
$200,000 to 300,000 25.48 240 £
$300,000 to 400,000 18.19 447 1
$400,000 to 500,000 11.72 613 2
$500,000 or More 2462 8186 3
Median Property Value S 324,944 307 3
] {
PERSONS IN UNIT MEAN INDEX RANK
1 Person 12.58 51 45
2 Persans 3420 107 17
3 to 4 Persons 41,24 127 [+
Sto 6 Persons 11.00 119 12
7 or Mare Persons 0.98 57 36
Average Household Size 2.9 111 10 .
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit {Attached) 5.70 108 2
1 Unit (Detached) 87.29 148 2
2 Units 0.97 20 49
3 to 9 Units 2.19 23 a9
10 to 49 Units 216 25 41
30 or More Units 0.96 22 3
Mobiie Home 0.27 4 47
Other Type of Unit 0.47 43 49
1999 .
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent [ MicroVision
LEISURE & RECREATION Penetration ! Index Rank
1. Shopped at Lord & Tavlerin the past 2 weeks . 13.2 ! 506 1
2. Shopped at Neiman Marcus/Saks Fifh Ave, in the past 4 weeks : 10.0 : 441 1
3, Conmibuted $50 or more to PBS last year . 1.4 358 . 2
2 Zat at guick service specialty Jagel oullets ' 30 : 343 : 3
3. Ircozoed at Nordsyom in the past & weoks . 12.4 : 132 s
5. Spemt 3100 or more an dry cleaning in last § months : 20.5 ) 323 1
7.  Zat at fine dining restaurants . 18.3 : 3 i 3
8. Have an Exxon credit card ) ! 10.3 i 285 : 1
9, Used a professional cleaning servicz in lasi 12 menths ; 3.8 ' 278 . i 2
18,  Usec a maid/housekeeser in the last 1Z months i 245 ; 2513 ] 2
11, Shopoed at Eddie auer in the 35t + weeks ~ E 10.7 ; 257 ; 2
12. Eatiat quick service deil resigurants R 3.8 : 253 : 4
13. Drank imported wine in the tast § menths : 17.6 i 244 ; 3
14, COwn a passport - . 48.6 : 242 ; 2
15. Own or lease a luxury car {#.g. Porsche/IMW) : 0.5 { 240 : 2
18, Have a Mooii edit card i 1.1 ; 235 T 2
17.  rPlayed tennis in the past year , 10.8 i 234 i 2
18.  Rented 2 car for business use in tie past 12 months ! 15.9 ! 234 ! 3
12. Have a Shell redit card i 3.6 233 : 2
20. Shopped at The Limited in the past £ weeks i 5.6 : 231 ! 3
AT
Percent MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
4. Reason for having 2 or more fines is 1o use with fax machine { 13,3 | 334 i3
2. Reason for having 2 or more lines is o use with PC modem . 241 ! 256 : 4
3. Use intemeYonline sarvicas 1-3 imesiwesk : 234 i 248 t 1
4. Primary wireless phone is analog 21.3 : 240 i 2
5. PC prmarily used for business work ! 18.6 : 235 ] a
3. Have more than one persanal PC in househoid ; 24.9 H 234 ! 3
7.  Average menthly expenses for online/intemet is < $15 10.3 ; 232 ] 5
8. Reason for having primary wireless phone is business ! 10.5 ; 232 i 2
9. Second wireiess chone is celular : 13,5 j 232 ! 2 ;
10. Second wireless phone is a porable ; 11.8 i 229 ! 2
- Percent | MicroYision
FINANCIAL SERVICES Penetration index Rank
1. Mave total investable assets >$20Ck i 31.0 i 446 ! 1
2. Made savingsinvestments totaiing over $20,000 last ysar ! 231 i 70 i 2
3. Hcid an Amercan Express Green, Goid, of Platinum credit carg i 37.4 | 352 1
4. Use discoun! brokerage senvices ! 23.1 i 306 i3
5. Have a money markel depesit account 22.1 : 278 1
& Own stock funds 46.0 ! 272 1
7. Use credit cardis) mare than 10 §mes per month 50.9 ! 271 2
8. Use iull sarvice brokerage services 44.5 : 268 1
_ S.  Have a meney market deposit acsount 392 ' 261 2
110, Own money market muteal funcs 18.6 : 236 2
: ’ -1 - Upper Crust Segment
1998 ’ Accumuiated Wealth Group
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1999 Lifestyle Data

Accumulated Wealth Group
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Percent | Microvision
MEDIA PREFERENCES Penetration| Index | Rank
1. Read Worth Magazine 15.0 542 s 1
2. Read George Magazine 21.3 467 . 4
3.  Usten 1o dassical radio format - 135 437 ' 3
4. Lisien o alf news radio format ! 230 19 : 1
3. Read Travel Magazines T 228 : 112 ! 1
6. Read Aidine Magazines ' 13.2 | 304 ] 2
7. Listen to NPR (Naticnal Public Radie) 10.6 : 277 ! 4 -
8. Rezd Golf Digest Magazine 9.3 ! 277 : 1
3. Listen to Wall Street Joumal network 16.9 i 256 - 1
10. Read Smithsonian Magazine H 11.8 i 264 : 2
11. Read Spicurean Magazines i 14.0 ; 252 ! 1
12, Read Golf For Women Magazine i 14,3 ; 244 ‘ 1
13. Read This Old House Magazine i 10.8 | 235 : 1
14, Read Money MagazZine : 11.3 235 ! 3
15, Reszd House Seautiful Magazine i 8.1 230 I 2
15.  Listen e all sperts radia format : 214 223 . 2
17.  Read Business/Finance MagaZines i 45.0 } 217 i 2
18. Raad US News & World Report i 12.4 i 216 - | 1
19. Read Newsweek Macazine T 212 ! 1
20. ‘Waleh Tannis ! 7.9 211 i 1
Percent | MicroVision (
.HOME FURNISHINGS & IMPROVEMENTS Penetration index Rank
1. Own a Tash compacior I 15.2 [ - 370 ! 1
2. Own a hot lubwhirtpoal spa i 14.5 275 } 2,
3. Owmia pasta machine : ! 8.9 251 | 3
4. Home has a oven (non-cunvection) separate from stove (range top) | 37.5 260 ] 2
5. QOwnafireplace : 48.4 258 : 1
-6, Home has a fireotace with no glass doors ! 34,1 258 i 2
7. Cwn a espresso/cappucsing rmaker i 14.7 254 i 2
8. Home has a tirmers far incoor lights ! 43,2 | 250 ! 1
9, Home has a fireplace with glass doors i 434 ] 247 i 3
10, Own a burgtar alarm ! 25.1 | 243 ! 1
: Percent | MicroVision
POWER UTILITIES Penetration| Index | Rank
1. Have Z or more central air conditioners 10.9 335 (4
2. Have 2 natural gas fireplace with glass doors 14.3 N3 3
3. Have an eiectric oven (non-cony.) separats from range wop 339 309 2
4, Have a naturai gas fireplace with no glass doors i 10.4 T 284 4
5. Have an elactric range top secaratz from oven (non-canv,) 314 d 276 o
5. Have an electric grll 104 - | 252 : 2
7. Pay gas bill with automatic payment me thed i 13.0 i 243 i 3
8.  Have 3 home secunity system ) 72 : 236 ! 3
9. Have a non-natural gas firepiace with glass coors 28.1 : 27 ; 4
10, Have usad voluntary tme-ol-use ratas in current hore 140 ; 223 L2
1 - Upper Crust Segment
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2 Lap Of Luxury

Segment Concentration by Designated Market Area (DMA)
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These are family homeowners with children, living in the suburbs. They have verv high incomes and
education, and work in white-collar occupartions. Moest contain two or more workers and thres or mors
people,

The Lap of Luxury segment ranks second in median household income and ranks first in the percentags
eaming betweszn $75,000 and $100,000, and between £100,000 and $150,000. Those in the Lap of Luxury
segment are more likely to be married than any other segment and children are present in 58% of these
households (59% above average). Adults in this segment are the most likely of all cegments to be berween
the ages of 43 and 49. They also rank first in households with three to four people, and have the third Jarges:
average household size. Lap of Luxury households are found in suburban areas around major cities across
the country. Adults are over twice as likely to have a bachelor or post graduate degree than the national
average. This segment is comprised primarily of white collar workers (81%) and ranks second in the
percentage working in sales, and third in the percent working in executive and managerial occupations. They
rank third in driving alone to work and are above average in having two or more workers in the houschold.
They tend to live tn newer, owner-occupied, detached houses.

This segment is the most likely to have more than one PC in the household with two or more Jines for 2
modem/{ax machine. They are also the most likely to go on domestic business trips and to read computer
magazines.

1993 31 2 - Lap Of Luxury Segment
' Accurnulated Wealth Group
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Demographic Data

2 - Lap Of Luxury Segment -

————— 1’
i
AGE (1899) MEAN INDEX RANK

c to 4 Years 8.36 121 6
5 to 9 Years 8.83 122 5
10 to 14 Years 8.77 124 4
15 o 17 Years 513 127 2
18 to  20Years 3.87 93 28
21 Years 1.02 78 48
" 22 o 24 Years 3.49 92 39
25 to 29 Years 6.12 BT 48
30 lo  34Years 5.39 76 48
35 to 389 Years B.3% 108 13
40 to 44 Years 11.08 139 2
45 o 49 Years 9.75 137 1
50 to 54 Years 7.43 123 6
55 to 59 Years 4.70 99 23
60 to 64 Years 2.81 71 45
85 to 69 Years 1.83 50 47
70 to 74 Years 1.27 38 48
75 to B4 Years 1.28 27 43

BS  or MoreYears 0.30° 18 50 ‘ ;"“

Average Age 32.2C 88 44 W
Median Age 33.85 93 29

INCOME (1998) MEAN INDEX RANK
5 Q0 to 15,000 1.87 11 50
S 15,000 to 25,000 1.82 14 50
S 25,000 to 35,000 2.78 22 50
S 35,000 to 50,000 6.12 38 49
$ 50,000 tc 75,000 19.52 101 19
$ 75,000 to 400,000 24.31 252 1
$100,000 to 150,000 26.85 409 1
$150,000 or More 16.66 365 4
Average Income S 106,680 190 4
Median Income .5 83324 228 2
1999+

Accumulated Wealth Group
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK

Urban 26.05 79 28
Suburban £9.3¢9 185 a
Rural 4.55 18 31

RACE / ETHNICITY MEAN INDEX RANK
White 88.84 111 22
Biack N 26 ' 42
Native American 0.28 35 a7
Asian 640 233 7
Pacific Islander 0.10 €4d 22
Qther 1.21 31 49
Hispenic 447 50 35

EDUCATION ) MEAN INDEX RANK

, Some High School 537 22 49
High Schoel Graduate 18.84 58 48
Scme Cellege Atendance 23.16 124 4
Associate Degree 8.37 .. 1368 2
Bachelors Degree 30.95 238 3
Post Gradyate Degres 1531 212 9

OCCUPATIONS MEAN INDEX RANK
Total White Caliar 80.93 138 4
Total Biue Collar 19.07 "48 47

WORKERS MEAN INDEX RANK
No Waorkers 2.58 20 50
1 Worker 23.02 82 48
2 Workers 58.40 128 2
3 or More Workers 16.01 120 10

1599 ) . 2.Lap Of Luxury Segment

Accumulated Wealth Group
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Demographic Data

i
OWNER /! RENTER MEAN INDEX RANK
Owner Cccupied 90.59 141 {
Renter Occupied 89.31 26 50
Median Rent Paid 3 757 202 1
PROPERTY VALUE MEAN ' INDEX RANK
(1999) ’
8 0 to 50,000 0.27 2 49
$ 50,000 to 100,000 3.30 10 48
$100,000 o 150,000 20.34 o4 24
$150,000 to 200,000 25.14 215 1
$200,000 to 300,000 29.73 280 2
$300,000 te 400,000 12.32 303 3
$400,000 to 500,000 . 5.28 275 7
$500,000 or More 363 136 13
Median Property Value $ 203,209 192 T
PERSONS IN UNIT MEAN - INDEX RANK
1 Person 8.06 33 50
2 Fersons 25.90 81 45
3 to 4 Persons 50.77 158 1
5 to & Persons 13.95 151 3
7 or More Persons 1.33 77 23
Average Household Size 3.23 123 3
UNITS IN STRUCTURE - MEAN INDEX RANK
1 Unit (Attached) 8.20 158 g
1 Unit (Detached) 88.40 150 1
2 Units 0.27 6 50
3to 9 Units 1.33 14 50‘
10 to 48 Units 0.93 11 49
50 or More Units 0.1% 5 as
Mobile Home 0.43 6 45
Other Type of Unit 0.25 23 50
2 - Lap Of Luxury Segment
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1999 Lifestyle Data

Lifestyle Profiles with the Highest Market Index

Percent | Microvision
LEISURE & RECREATION Penetration|  Index | Rank
1. Shopped at Neiman Marcus/Saks Fiith Ave. in the past 4 weeks 7.5 i 33 ¢ 3
2. Ate at Chili's in the last 4 weeks 2.8 317 ; 1
3. Shopped 3t Nordstrom in the D3st 4 weeks 1.2 300 " G
4. Earaicasual Asian restaurants 12.4 288 2
3. A= at the Olive Garden in the last 4 weeks 50 286 ] 1
B. Ate at T.G.1. Fridays in the jasl 4 wesks 1.7 285 . 1
7. fented a car for business use in the past 12 months 18.4 275 1
B. Shop at Price Clubs . ; 1.8 : 263 3
9, Spent 3100 or more on dry ceaning in last § months i 16.4 ) 266 3
10. Used a professionai ceaning service in last 12 months ; 9.2 i 260 : 3
11. Ale 3t Boston Market in the last 4 weeks : 4.7 ; 252 i 1
12.  Eal st Quick senvice spedalty bagel suties : 2.2 : 249 5
13, Eatat casual bar & ¢rill restadrant ' 19.4 ] 244 1
4. Shopped at Eddie Bauer in the last 4 weaks : 9.9 | 239 . 3
15, Have an Sxxon credit card : 85 i 235 : 2
16. Took a domesic business trig last vear : 18.4 | 230 H 1
17.  Ale at Applebee's in the last 4 wesks [ a1 227 ] 2
18. Shopped at The Limited in the past 4 wesks : 6.5 225 i 4
19. £Eat at casualt Mexican res@urants ! 12.8 | 225 | 2
20. Ale at Baskin Robhins in the last £ weaks : 1.9 } 225 i 2
e
. Percent | MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. PC primarily used for banking/budgeting/taxes ! 13.7 i 337 | 1
2. Have a pager that has national coverage or aiphanumeric display t 16.5 j 294 ! 2
3. Switchad online/intemet, servica provider at least once tast year i 9.9 : 281 v 3
4. Have more than one persanal PC in househoid : 28,2 i 285 i 2
5. Primary reason for pager company senices is dusiness use H 282 ! 282 i 2
5. Reason for having 2 or mors lines is (0 use with {2x machine ! 10,4 251 4 4
7. Reason for having 2 or more lines is o use with #C modem i 2317 252 ! 3
8, Spenc less than 10 hoursiweex telecommuting : 11.8 247 : 4
9. Second wireless phoae is a poitabie : 12.8 246 b 1
10. Average monthly expensas for onlinefimemet is < §15 ! 10.7 241 : 3
Percent | MicroVision
FINANCIAL SERVICES Penetration Index | Rank
1. Hold an American Express Green, Gaoid, or Platinum credit card i a7 i 298 l 3
2. Recaive primary financial acvice from a financal planner | 25.2 t 274 H 1
3. Use discount brokerage services ! 19.5 ; 259 | S
4, Use financial software i 43.5 ' 250 ! 1
3. Use credit card(s) more than 10 Gmes per moath ; 4.5 i 237 Yol
6. Have an auto lease 15.9 : 232 3
7. Have a mutual fund with a [cad fee 16.3 230 3
B. Have 3 SEP/KEOGH account 11.8 212 4
8. Use gn-line service for research and ' oblain snancial info 47.4 212 1
10, Have invesied in threa o more mutual fund families 168 212 5.
2 - Lap Of Luxury Segment
1999 . Accurnulated Wealth Group

35

FOR PUBLIC INSPECTION

FCC4A000000128




1999 Lifestyle Data

MicroVision ]

Percent
MEDIA PREFERENCES Penetration Index Rark
1. Read Aiine Magazines 14,2 i 327 1
2. Read Worth Magazine 2.1 | 202 . 5
3. Listen to ¢lassical radio format 8.7 H 280 : B
4, Read Money Magazine i 12.5 3 . 1
5. Read PC Magazine i 7.3 H 27 3
6. Listen to NPR {Naticnal Public Radio) a.7 . 227 ; 8
7. Read Golf Digest Magazine 72 ! 216 ! 2
8, Reac PT Word : 8.2 ' 212 i 1
8. Read Martha Stewart Living Magazine i 8.2 - 206 f 1
10, Listen to all news radio format : 14.8 - 206 i 8
11, Listen 15 jazz format : 11.7 196 H 7
12, Read Epicurean Magazines 10.3 193 i 5
13, Read Golf For Women Magazine i 11.3 192 ; 4
14, Listen o Wall Sreet Jounal network : 121 19 H 3
13. Read Newsweek Magazine ] 202 189 ! 5
18, Read Business/Finance Magazines t 38.8 187 ' 4
‘117, Usten to all sports radic format ! 18.0 187 i 5
18. Rmad Consumer Reports i 16.9 i 180 i 3
19, Listen to news/alk radio format } 337 180 { -]
20. Read Computer Magazines | 15.6 180 i 4
Percent { MicroVision {:
-HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
1. Own a trash compactor | 13.2 Iz b3
2. HMome has a fireplace with glass doors 1 52.9 304 i 3
3. Own a hat tubMwhiripoc! spa | 155 296 ' 1
4. Own a fireplace ; 46.0 246~ i Z
5. Cwn a espresso/cappucsing maker | 13.6 233 i 4
8. ‘Home has a pool or hot Wb i 20.2 228 i 3
7. Home has a timers for outdoor lights 230 5 ] 3
B.  COwm a pasta machine 7.6 25 i 5
8.  Own a garage door opener ) 53.1 0 i 1
10.  Home has 3 programmable thermostat H 47.5 218 ] 2
Percent | MicroVision
POWER UTILITIES Penatration Index Rank
1. Have a natural gas fireplace with glass doors 24.2 i 531 | 1
2. Have 2 natural gas fireplace with 1o glass doors 10.6 I
3. Have 2 or mose caniral air conditioners i 85 il i3
4. Have a non-natural gas fireplace with glass doors ! 316 255 i 1
5. Mave a natural gas grili i 16.4 i 232 1
8. Have an electric pool or hat tub : 13.9 ] = 3
7. Lasi contacted gas company to change or add service 9.8 i 214 2
8. Have a gas range lop Separate from nos-convecion aven 13.5 , 211 4
9. Have an elecyic oven {non-conv.) saparate kom rance 109 24 : 208 5
10. _ Have an efeciic mnge wap separate Fom oven (non-conv.) 232 i 204 5
2 - Lap Of Luxury Segment .
1999
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3 Established Wealth

Segment Concentration by Designated Market Area (DMA)
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These are families with and without children. They are typically homeowners located in suburban arzas.
They have very high levels of income and education and work In white collar, sales and executive and
managerial occupations.

Estblished Wealth adults ars more likely than average to be between the ages of 40 and 59 and children are
more likely than average to be between 5 and 17 years old, Over 70% are married households and they are
13% more likely than average to have children. Their median household income is 89% above the national
average, ranking this segment third. Established Wealth households are the second most likely to live in the
“suburbs, especially in such cold weather areas as Denver and Minneapolis. They are over twice as likely as
average to have a bachelors or post graduate degree, and over §0% have white-collar occupations (ranking
them fifth). The Established Wealth segment ranks particularly high in the sales, executive management and
professional specialty categories. These households typically contain two or three workers, and are the
second most likely to drive zlone to work. Their median home property value is 55% higher than the
national average and they rank well above average for the share of homes valued above $100,000 (from the

1990 Census).
These households are over twice as likely to use a wide variety of financial services including stocks and

mutuzl funds, and reczive advice from a financial ptanner, They are also fairly technical and likely to own 2
PC they use daily for email or business work.

1999 ' 37 3 - Established Wealth Segment
‘ Accumulated Wealth Group
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Demographic Data

AGE (1999) MEAN iNDEX RANK
0 t 4 Years 7.07 100 22
5 to 9 Years 7.40 102 21
10 to 14 Years 7.48 106 17
15 o 17 Years 443 . 110 15
.}18  to 20 Years : a.57 85 35
21 Years 1.03 79 42
22 to 24 Years 3.42 90 42
25 1o 29 Years 6.38 91 44
30 o 34 Years B.14 86 42
a5 to 39 Years 7.86 100 20
40 to 44 Years g.82 121 4
45 to 48 Years 8.15 125 : 4
50 to 54 Years 7.69 127 4
55 to 59 Years 5.45 114 8
60 to G4 ¥ears 3.90 . 98 27
85 to 89 Years 3.09 85 38
70 to 74 Years 2.32 75 40
75 to 84 Years 2.88 g2 ‘41
85 or More Years 0.83 43 42 r
Average Age 35.74 98 33 oy
Median Age ) 37.15 103 20
INCOME (1999) MEAN INDEX RANK
$ 0 to 15,000 3.70 21 47
$ 15000 to 25,000 4.30 31 47
$ 25000 to 35000 5,60 45 48
§ 35,000 to 50,000 10.89 67 45
$ 50,000 to 75,000 23.71 122 8
$ 75,000, to 100,000 .. 2048 . 212 C 3
2100,000 to 150,000 13.84 " 287 3
$150,000 or More 12.49 273 6
Average income S 93,361 166 6
Median Income § 77,194 189 3
3 - Established Wealth Segment o I 1999+ .

Accumulated Wealth Group
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK
Urban 21.88 66 34
Suburpan 74.57 177 2
Rural 3.55 14 34
" 'RACE ] ETHNICITY MEAN INDEX RANK
~ hwhite 92.4§ 115 )
Biack 337 - 28 40
Nztive American .23 32 48
Asian 2.88 108 20
Pacific Islander 0.0 27 a7
Other 0.85 22 47
Hispanic 3.29 a7 45
EDUCATION MEAN INDEX RANK
. Some High Scheol 5.78 27 &
Hign School Graduate 19.18 64 4
Some College Altendance 21.27 113 . 13
Associate Degree 7.54 o122 10
Bachelors Degree 28.67 219 5
FPost Graduzte Decree 16.35 229 8
OCCUPATIONS MEAN INDEX RANK
Total White Collar 80.03 138 5
Tatal Blue Collar 19.57 48 48
WORKERS MEAN _'_!_NDEX RANK
No Workers 5824 45 46
1 Worker 23.75 85 47
2 Warkers 55.18 121 4
3 or More Workers 15.25 114 13
1999 : _ 3 - Established Weaith Segment
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Demographic Data

OWNER /[ RENTER MEAN INDEX RANK
Owner Occupied 83.09 T 129 B
Renter Qccupied 16.91 - 47 45
Median Rent Paid S 554 148 7
PROPERTY VALUE MEAN INDEX RANK
(19989) .
5 0 to 50,000 Q.55 4 48
5 50,000 o 100,000 10.20 31 44
$100,000 to. 150,000 30.18 140 )
$150,000 to 200,000 24.35 208 2
$200,000 to 300,000 22.55 212 ]
$300,000 to 400,000 7.21 177 11
$400,000 to 500,000 2.67 140 11
5500000 or More 2.27 85 13
Median Property Value $ 168,833 158 11
FERSONS IN UNIT MEAN ~ INDEX RANK
i Person - 1562 64 42
2 Persons 32.75 102 23
3 to 4 Persons 40.90 126 7
5 to 6 Persens 9.87 107 18
7 or More Persons 0.85 50 40
Average Household Size 2.82 107 13
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) 8.72 185 6
1 Unit (Detached) 77.06 131 7
2 Units 1.61 33 47
3 10 9 Units - 497 52 3‘:‘
10 %0 48 Units 451 53 35
50 or Mors Units 0.77 18 36
Mobile Horne 0.80 11 42
, _ Qther Type of Unit 0.55 51 45
3 - Established Wealth Segment 1869 _

Accumulated Wealth Group
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1999 Lifestyle Data

Lifestyle Profiles with the Highest Market Index

Percent | MicroVision
LEISURE & RECREATION Penetration Index Rank
1. Eat at quick service specialty bagel outlels : 2.2 i 225 13
2. Eat at midscaie Italian resmurants ! 6.2 i 233 3
3. Purchased a men’s business suit This Zast vear 14.9 : 315 4
4. Ale at Applebee’s in e last 3 weeks X 212 3
3. Zatat fine dining restaurznts 10.3 210 7
§. Eatal casual Asian restaurants 8.9 208 I3
7. Egaiatcasual steak réstaurants . 5.5 : 202 4
3.  Ate 3t Subway in the last 4 weeks ; 10.9 i 153 3
9. Wired lowers in the last 5§ months | 11.6 i 154 Ed
10. Rented 3 car for business use in fe past 12 Months | 131 i 193 4
1. Eat at casual bar & giill restaurant i 15.4 : 193 3
12.  Have a Shell credit card ; 7.9 i 182 5
13, Ale at Chick-Fil-A in the last 4 wesks 1.9 ; 188 5
4. Eat at quick service coifee house ressurans ! 21 ; 187 14
15, Spent $100 or more on dry dleaning in 1ast § months 11.8 ' 186 7
15.  Caontibuted 550 or more to PBS last year : 5.9 i 186 8
17. Eat at midscale hot=l restaurants ! a7 i 185 : 5
18. Shopped at Eddie Sauer ja the Jas; 4 wesks 7.7 i 185 : &
15,  Eat at quick senvce Dakery/baget shops ! 8.7 i 185 ' -]
20, Ate at the Olive Garden in the fast 4 weeks a2 | 184 ! 3
T,
Percent | MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. Reason for having 2 or more lines is to use with PC madem ! 25 [ 239 6
2. Reason for having 2 or more lines is 1o use with fax machine ; 9.3 | 232 &
3. Use intemetionline services 1.5 imesiwesx : 20.8 ! 218 : 3
¢, PC primarily used for business werk ; 16.5 i 209 ! [
8, PC primarily used for email ! 10.3 i 207 ! z
§. Have voice mail with wirelass phone ; 8.9 | 206 : 2
7. Second wirgless phone is celiular - 11.5 | 198 ! ]
8. Have more than one personal PC in nousehold [ 21.1 : 198 ! 5
9. Primary wireless phone is analog ; 17.4 i 196 : 3
10, Switchad onlinefintemet serace provider at least once 135t year i 5.7 i 191 H 5
Percent | MicroVision
FINANCIAL SERVICES Penetration index | Rank
1. Have invested in three or more mutual fund famiies | 19.9 ; 251 3
2. Use discount brokerage services ] 38.3 ! 242 8
3. Raceive primary financal advice from a Gnandal planner i 2.1 | 240 2
4. Have htal investadle assets >$200 : 165 | 237 L
5. Use credit card(s) more than 10 Srmes per month 41.8 i 22 5
5. Own siock funds : 36.1 ! 214 6
7. Panicipate in an automatic investment program 18.6 ! 210 1
8. Transfer funds over the telephone 204 ' 202 3
3. Holc an Amencan Express Green. Gele, or Platinum cedit carg 21.5 ! 202 &
10.  Helg aguity loans 21.0 155 3

1999 :
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1999 Lifestyle Data

Percent | MicroVision

MEDIA PREFERENCES Penetration| Index | Rank
1. Listen to NPR (National Punlic Racio) : 8.0° 209 |10
2. Read Worth Magazine : 5.6 20 : []
1. Read Aifline Magarines ) 8.4 . 182 8
4, Listen to Wall Street Journal network ; 115 f 181 4
5. Lsten to 3il sports radio format . 16.6 . 173 : 7
§. Read Smithsonian Magazine - - 7.5 { 170 i 8
7. Read Money Magazine a1 i 169 G
8. Read PC Magazine 5.4 : 168 .9
9. Usten ‘o jazz format 100 . ¢ 168 F10

10. Listen to classical radio format 52 i 167 9

14. Read Computer Magazines 14,9 i 163 : []
12. Read Consumer Reports 15.0 ! 160 : 7
13.  Listen to news/talk radio format 293 | 157 : 8
14, Read Southem Living Magazine 9.0 156 7
13.  Watch Kennedy Center Honors 7.4 185 ' g
16. Read Golf Digest Magazine 52 154 i 8
17. Read Business/Finance Magazines 31.9 } 154 i 6
18.  Watched the US Open Golf Championships 14.5 ! 154 i 7
19. Read Egicurean Magazines 82 ! 152 i 10
20. Listen io all news radio farmat 11.0 | 152 i 13

. ' Percent | MicrovVision f
"HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank |
1. Home has 3 fireptace with glass doors : 41.4 ] 236 | 4
2. Home has a imers for indoor lights H 4.3 188 i 5
3. Homa has a fireplace with no glass doors i 248 188 ] 7
4. Owm a fireplace 1 349 187 ! ]
5. Own a garbage disposer ! 44 9 185 i 4
§. Own a hot ubAwhiripodl spa : 3.6 183 H 7
7. Own 2 garage door opensr ; 432 178 5
'B. Home has a programmable thermcstat 1 386 178 ]
9. Own a dehumidifier i 16.3 170 i 5
" }10.. Own 3 burclar alarm i 19.5 169 .5
Percent | MicroVisian
POWER UTILITIES Penetration| Index | Rank
1. Have a natural ¢as fireplace with glass doors ! 142 i 311 j__6
2. Have 2 or more central air conditioners ; 8.0 i 248 . 5
3. Pay oas bill with automatic paytent method ) 125 | 234 ] 4
4. Have g non-natural gas fireplace with glass doors ! 25.5 | 207 L5
5. Have 3 natural gas fireplace with no glass doors : 7.1 | 202 T
6. real pump used as air condiboner is 0-5 years o ) I 191 i 5
7. Pay elactric bill with automabc payment ; 13.1 I 180 T T
8. Have ari electric oven (non-cony.) separate Fom range lop - 18.1 ] 165 ; 8
S Heat pump is used as air condisaner ! 1.2 i 165 T
10. Have an eleclic range top separate fram oven (Ron-canv.) . 18.2 89 T
3 - Established Wealth Segr'nent ST
1999

Accumulated Wealth Group
&2

FOR PUBLIC INSPECTION
FCC4A000000136




FOR PUBLIC INSPECTION

- ——

4 Mid-Life Success

Segment Concentration by Designated Market Area (DMA)

V77 1itte 188
E=== 2mte 399
TR (06 or mare

These are houscholds with very high incomes living in suburban areas. They are homeowners with very high
property values, primarily working in whita-collar occupations.

Adulis in this segrnent are over 20% more likely than average 1o be between 45 and 59 years old. Mid-Life
Success households have 2 median income 78% above the nationai average, ranking them fourth in this
category. These households are more likely than average to contain two te four people and just over 36%
have children, which is average. Most of these households are in suburban areas along the two coasts. This
segment ranks tenth in having a bachelors or post graduate degree respectively, and eighth in having a white-
collar occupation. Specifically, they rank above averags in sales, executive and managerial, technical
support, and professional specialty positions. They are also over 10% more likely than average to have two
ar more workers in the household. The majority own their home, which has an average value of over two
times the pational norm.

This segmment is very likely to own more than one PC and contains the highest share using them to access on-
line services. Financially they are typically able to save over $20,000 annuaily and they like to use discount
brokers to purchase stocks. They keep informed by reading business magazines and listening to all news
radio stations.

4 - Mid-Life Success Segment
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Demographic Data

Y
AGE (1 8999) MEAN INDEX RANK

0 to 4 Years ) 6.29 BY 33
5 to  9Years 6.62 91 33
10 to 14 Years 6.64 94 32
15 to 17 Years 3.83 96 30
18 to 20 Years 3.41 82 40
21 . Years 1.04 80 41
22 to 24 Years 3.39 89 44
25 to 29 Years 6.54 93 39
30 te 34Years 6.47 o1 37
35 to 38 Years 7 E3 95 27
40 to 44 Years ‘ 8.94 112 9
45 to 49 Years 8.72 123 6
30 to 54 Years 7.55 127 5
85 to S9Years 584 123 4
80 to B4 Years 48 113 11
B35 to 69 Years 3.79 104 20
70 to 74 Years 3.24 a6 30
75 to B4 Years 4.05 - 8§ 33

85  or More Years 1.33 79 35 ’I-h

Averzge Age 37.82 104 .19 L
Median Age 39.01 108 13

INCOME (1699) - MEAN INDEX RANK

S 0 to 15,000 579 34 45
S 15000 to 25,000 5.29 43 45
S 25,000 to 35,000 6.8% 55 45
$ 35,000 o 50,000 11.87 73 42
S 50,000 to 75,000 21.44 111 13
- J§ 75,000 to 100,000 . 18.€3 175 . 6
S100,000 to 150,000 16.43 250 5
$150,000 or Mare 14.65 321 5
Average income $ 94609 168 5
Median Income § 72694 178 4

4 - Mid-Life Success Segment
Accumulated Wealth Group
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Demographic Data

URBANIZATION (1999) MEAN- INDEX RANK
Urban 29.42 89 24
Suburban 56.58 134 19
Rural 14.00 55 18
RACE / ETHNICITY : MEAN INDEX RANK
White B88.73 111 ' ‘23
Black 2.74 23 : a7
Native American 0.37 7 41
Asian 6.09 219 9
FPacific Islander 0.22 151 10
Gther 1.84 47 32
Hispanic 5.81 65 26
EDUCATION MEAN INDEX RANK
L Some High School 378 39 ‘ 43
High School Graduate 20.52 69 g
Some College Attendance 22.05 118 g
Assotiate Degree 7.86 12T 6
Bachelors Degree 2457 187 10
Past Graduate Degree 15.12 209 10
OCCUPATIONS . MEAN INDEX RANK
Total White Collar 75.43 130 8
Total Blue Collar 24.57 59 43
WORKERS ) MEAN INDEX RANK
No Workers 8.36 64 40 -
1 Worker 25.2¢ ap 52
2 Workers 50.82 112 15
3 or More Workers 15.58 117 12

1939 - 4 - Mid-Life Success Segment
' : ’ Accumulated Wealth Group
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Demographic Data
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i
OWNER / RENTER MEAN INDEX RANK
Owner Occupied 77.48 121 i3
Renter Occupied 22.54 63 38
Median Rent Paid 5 618 185 5
PROPERTY VALUE MEAN INDEX RANK
(1999) )
) G to 50,000 0.75 5 45
3 50,000 to 100,000 5.18 16 47
$100,000 to 150,000 13.0¢ 61 38
$150,000 to 200,000 1532 131 13
$200,000 ta 300,000 26.92 253 3
$300,000 to 400,000 16.8¢8 418 2
400,000 to 500,000 g.88 507 4
$500,000 or More 12.08 4493 5
Median Property Value S 258,223 244 4
- {
PERSONS IN UNIT MEAN - INDEX RANK -
i Person 18.52 75 37
2 Persons 3874 108 12
3o 4 Persons 36.34 112 13
3 i0 6 Persons 815 99 28
7 or More Persons 1.17 &7 29
Average Household Size 272 103 18
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) 7.86 143 10
1 Unit (Detached) 72.85 123 12
2 Units 239 49 a7
3to 9 Units 6.32 66 35
10 to 49 Unite 587 70 25
50 or More Units 1.83 43 25
Maobile Home 185 27 37
Qther Type of Unit 0.£0 73 42
1999 -
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1999 Lifestyle Data

Lifestyle Profiles with the Highest Market 1ndex

Percent | MicroVision
LEISURE & RECREATION Penetration| * Index Rank
F—T. Shapped at Nordsiram in the past 4 weeks 13.3 i 355 1
2. Shop at Price Clubs 1.8 : 293 2
3. Have a Chevron credit card 9.8 . 270 : 2
| <. Shopped at Macy's in the last 4 weeks 21.8 ' 265 3
5. Ale at Carl's Jr. in the iast 4 weeks 3.4 : 264 3
8. Rented a car for business use in the past 12 months 17.2 i 253 2
7. Ovwn downhill skisboots 12.1 i 2352 . 2
&  Used 2 professional cleaning service in last 12 manths 8.9 i 251 f 4
9.  Spent 5100 or more on dry deaning in last 6 months 15.4 i 243 ; 4
10.  Centributed 530 or more lo PBS last year 7.7 ! 242 { 4
11.  Traveled lo foreign country for 15 or more nights in jast 3 years 11.4 : 232 4
12.  Sat at asval Mexmcan restgurants 12.8 i. 228 1
13. Cwn a passport 43.9 { 227 : 4
14, Eat at Quick senvice coffes house restaurants 2.3 ! 225 i 3
15. Rented a car for personal yse in the last 12 months 27.9 . 23 : 2
15.  Went snow skiing in the last year ) 9.9 ! =22 i 3
17. Shopped at Lord & Taylor in the past 4 waeks 5.8 22 i 4
18. Tcok a domestic business trip last year 17.4 218 1 2
18.  Drank domestic white wine in the last & months 13.7 218 i 2
20. Us=d a travel agent to pian a foreign Ein in tast 3 years 28.5 217 | 2
™
Percent | MicroVisien
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. Reason for having 2 or more lines is to use with tax machine 14.5 j 363 | 2
2. Aeascon for having 2 or more lines is 10 use with PC medam 258.7 H 283 ! 2
3. Have more than one perscnal PC in household 28.7 253 ! i
4. Reason for having primary wireless phone is Susiness 12.0 268 i 1
§. Use intamet/online servicas 1-3 meshvesk 23.3 244 i 2
3. Pnmary wireless phone is anzlog 21.6 i 243 1
7. Average monthly expenses for onlineiniemetis < 515 10.6 239 4
3. PC primarily used for business work 18.7 237 2
3. Have mors than one phone line 36.9 20 i 2
10. rave a pager that has nalional coverags or aiohanumeric dispiay 12.0 215 ; 4
) Percent | MicroVision
FINANCIAL SERVICES Penetration| Index | Rank
1. Made savings/investments totaling over 20,000 Iast year 202 | 324 .3
2. Have invested in three or more mutual &nd families 250 N3 2
3. Have lotl investatie assets >8200K 202 ot L4
| 4. Use credit card(s) more than 10 Smes per month 52.3 : 278 1
5.  Use discount brokerage services 20.7 : 274 4
§. Hold an American Express Green, Gold, or Plataum credit card - 256 . 241 4
7. Have a mutail fund with a foad fes 16.9 238 2]
8. Drem siock funds 38.5 2728 3
9.  Own money market mutual funds 35.5 225 3 .
{10. Have an auto lezse 15.2 223 -8
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1999 Lifestyle Data
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FPercent MicroVision
MEDIA PREFERENCES Penetration lndex Rank
1. Read Wonh Magazine 92 | 332 .
2. Listen o classical radio farmat , 9. ) 319 | 5
3. Read Aifine Magazines ; 127 i 293 1 3
4, Listen to NPR (Natonal Public Radig) ) 10.1 : 2865 i &
5. Usten to all news radic fommat 1 17.3 : 240 i 3
€. Read George Magazine ; 10.6 i 233 : B
7. Read Tavel Magazines : 16.5 i 226 i 4
8. Read Goif For Women Magazine - H 132 225 i 2
9. Read Epicurean Magazines i 11.8 20 T3
10. Read This Oid House Magazine i 9.6 i 209 [ 4
11.  Read Money Magazine ! 10.0 ) 209 4
12.  Read Smithsanian Macazine i 8.9 ! 203 5
13.  Listen to news/talk racio fomat : 365 ' 195 : 2
14, Listen i jaxy format i 115 | 192 t 8
15.  Watch Tennis i 72 i 192 H
16. Read Businsss/Finance Magazines i 9.4 { 1 i 3
17.  Read Golf Digast Magazine ! 8.4 190 i 4
18, Read Newsweek Magazine 1 20.3 190 ; 4
1§. Read Martha Stewart Living MagaZne P78 150 2
20. Read PC Magazine i 6.9 187 ]
: : Percent | MicroVision
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
1. Home has a pool or hot tub ! 240 | - 2m i1
2. Own a hot ubMwhidpodl spa ] 13.9 | 265 I 4
3. Home has a freplace with no glass doors [ 34.7 263 1
4. Home has a fireplace with glass doors | 435 248 2
5. Home has a tmers for outdoor lights ! 24.8 241 1
§. Owm a esprasse/cappucaing maker i 138 236 3
7. Home has 3 oven (non-convecton) secarata from stove {range tog) i 33.9 235 3
8. Own 3 slechic coffes grinders i 3.0 226 2
9. Own 2 pasta macline i 7.4 217 ]
10.  Own a trash compacior | 8.8 216 5
Percent | MicroVision
POWER UTILITIES Penetration index Rank
1. Have a natural gas freplace with no glass doors | 133 i 37 2
2. Have a natural gas fireplace with Glass doors 16.8 J 370 3
3. Have 2 or more cantral air condiioners 91 1 = 1 4
4. Have a gas range top separate oM non-Convecion oven 87l 282 i 2
5. Have an slectric oven (non-conv.) separate from range iop ] 270 , | 246 | 3
5. Have a home secunity systsm i 3r.3 ! 237 i 2
7. Fave an electic poal or hot Lo i 14.0 ! 25 |2 ]
8. Hawve a nen-natural gas fireslace with glass doors 25.0 ! 202 i 6
9. Have 2 gas non-convecdon aven sesarate Fom range 1op 7.3 198 C]
0. MHave a nawrai gas grill 136 - 192 4
4 - Mid-Life Success Segment
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5 Prosperous Metro Mix

Segment Concentration by Designated Market Area (DMA)

104 te 159

== 200te 319
N 400 of B2

TR

These are typically married couples with young children, living in suburban and urban areas. They have high
income and education levels, are homesowners and work in white-collar occupations.

Over half of these households have children, ranking them sixth, and they are more likely than average 1o
have children of all ages. Adults in this segment are more likely than avsrage to be berween 35 and 54,
Prosperous Metro Mix househalds are typically large and they rank fourth in the average number of people in
the household. These households have 2 median income 735% above .the national average. They are most
likely to live in urban and suburban areas, and very unlikely to live in rural areas (94% below average). This
sezment contains slightly less than the average share of white households, and ranks first in terms of
concentration of Asian houssholds. In terms of education, these households rank first in receiving an
associate degree, and second in having attended some college. They also score above average in having
received their bachelors and graduate degrees. They rank 11th in working in white collar occupations (22%
above the national average) and score very high in technical and executive and managerial positions. In
addition, they rank fifth in being in the armed forces (with 1.4% currently serving in the military). Homes in
this segment are typically owner-occupied (31% above average) with property values 65% above the national
average. Renters in this segment pay the third highest median rent.

These are the more likely to have home equity loans and they-have the highest share of second mortgagss.
They are likely to own a PC and are most likely to switch wireless/pager companies due to price.

1999 - .49 5 - Prosperous Metro Mix Segment
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Demographic Data

o

AGE (1999) MEAN INDEX RANK
0 4 Years 8.17 115 7
5 to 9 Years 8.17 112 8
10 to 14 Years 7.82 111 8
15 o 17 Years i 4.45 110 13
18 to 20 Years ' 175 g0 33
21 Years 1.10 85 35
22 to 24 Years 3.59 . 95 3z
25 to 29 Years _ 6.84 97 25
30 to 34 Yeers 6.99 98 24
35 to 39 Years . 8.84 112 9
40 to 44 Years 9.54 119 6
45 10 48 Years 8.38 118 7
50 o 54 Years 6.81 113 13
55 to 59 Years 4.79 100 18
80 - to 64 Years 3.42 86 37
53 o 68 Years 2.61 72 44
70 o T4 Years 2.02 60 44
A 75 o 84Years 2.18 a7 a5
85 or More Years 0.59 34 43
Average Age 33.62 92 41
Median Age . 34.39 95 36

INCOME {1999) MEAN INDEX RANK
5 0 to 15000 3.53 20 48
S 15,000 to 25,000 4,21 31 48
$ 25,000 to 35,000 573 48 a7
§ 35,000 to 50,000 12.27 76 41
S 50,000 to 75,000 27.97 144 2
$ 75,000 to 100,000 21.73 225 ‘ 2
$100,000- to 150,000 ) 16.73 255 4
S150,000 or More 7.83 i71 10
Average Income § 82,687 147 8
Median Income 5 71684 175 5

5 - Prosperous Metro Mix Segment 1999 .
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Demographic Data

URBANIZATION (1998) MEAN INDEX RANK
Uroan 41.54 128 18
Suburban 57.Co 135 18
Rural 1.38 § 43

RACE / ETHNICITY MEAN INDEX RANK
White 78.35 - 88 34
Black £.48 54 23
Nztive American 0.41 52 35
Asign 11.13 401 2
Pacific Islander Q.72 493 3
QOther 2.91 74 19
Hispanic 8.38 3 14

EOUCATION MEAN INDEX RANK
~y Some High Schoal 10.79 44 43
High School Graduate 24 81 83 38
Some College Attendance 24.70 132 2
Associate Degree 9.10 - 148 1
Bachelors Degree 21.08 161 12
Post Graduate Degree 9.42 130 15

OCCUPATIONS MEAN INDEX RANK
Total White Collar 71.10 122 11
Total Blue Collar 28.90 69 40

WORKERS MEAN INDEX RANK
No Workers 4.49 34 48
1 Waorker 22.22 79 50
2 Workers 54.59 120 6
3 or Mare Workers 18.70 140 1

1999 5 - Prosperous Metro Mix Segment
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Demographic Data

1
OWNER /RENTER MEAN INDEX RANK
Owner Occupied B4.12 131 4
Renter Cccupied . 15.88 a4 a7
Median Rent Paid g 672 180 3
PROPERTY VALUE MEAN INDEX RANK
(1999) ) :
’ S 0 to 50,000 0.67 4 47
S 50,000 tc 100,000 11.15 34 43
$100,000 to 150,000 27.09 126 10
$150,000 to 200,000 2182 187 4
S200.000 to 300,000 24.58 231 5
$300,000 to 400,000 9.30 229 g9
5400,000 to 500,000 3.33 174 10
$500,000 or More 1.97 . .73 18
Median Property Value 5 175,305 165 8
i
PERSONS IN UNIT MEAN - INDEX RANK
1 Person 10.75 44 49
2 Persons 2778 BT 40
3 to 4 Persons 45,62 141 3
510 6 Persons 13.69 148 3
- 7 or More Persons 2.18 125 9
Average Household Size 3.13 120 4
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) 8.44 160 7
1 Unit (Cetached) 83.50 141 5
2 Units 1.05 22 48
310§ Units 2.93 30 45
10 to 49 Units 2.04 24 42
30 or Morz Units 0.58 13 4
Mobile Heme 0.8 13 40
|Other Type of Unit 0.51 46 4B
' 5 - Prosperous Metro Mix Segment
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